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 It was a nice experience in participating programme on “Managing Public 

Relations & Awareness Campaigns” at IIM kozhikkod during august 28-31,2019. We have 

already gone through several Training programs being a part of kudumbashree. But this 

programme was entirely different from all of those Training programs. Since the classes were 

on highly interacted mode and using visual presentations, so it has highly effective and 

understood about the awareness programmes in a highly professional 

Area of training 

 Brand and Communication 

 Campaign Planning 

 Being Camera Ready 

 Impressive Writing 

 Non-Traditional & Digital PR 

 Corporate Social Responsibility 

 Website and Digital Communications 

Learning Points 

 Communication strategy should be the combination of effective and efficient  

 Effective communication program must be consider: 

 Objective of the Communication 

 Market segment to be targeted 

 Message to be communicated 

 Choice of Media 

 Cost of communication program 

 Campaign Planning must be has 

 Clear and realistic goals, which we can be confident of archive 

 The best strategy, to achieve these goals against our competition 

 Sufficient details of the tactics and actions, needed to translate the 

strategy into action 

 A method to check ,we are on track with our plans 

 Impressive writing  

 Impressive writing should be combined in an Pathos 

(Emotions/Values), Ethos (Credibility/Ethics)and 

Logos(Logic/Proof) 

 Non-Traditional & Digital PR 

 Digital PR involves building relationships with prominent bloggers 

and influencers. Influencers are prominent social media users with 

vast networks of followers, reaching tens of thousands to millions 

of people. By building relationships with these individuals, digital 

PR reps can help create brand awareness and boost their client’s 

reputation 
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 Website and Digital Communications 

 The web and digital communication pathway includes workers 

involved in the creating, designing and producing of interactive 

multimedia products and services, including development of 

digitally-generated or computer-enhanced media used in business, 

training, entertainment, communications and marketing. 

CONCLUSION: 

Every PR and Promotional campaigns should be based on AIDA Model, which stands 

for Attention, Interest, Desire, and Action model, is an advertising effect model that identifies 

the stages that an individual goes during the process of purchasing a product or service. The 

AIDA model is commonly used in digital marketing, sales strategies, and public relations 

campaigns. In our system, some of the elements of AIDA are missing.The style, design, 

slogans etc. we use are different in each district. So it doesn't help us build a brand in the 

state. 

https://corporatefinanceinstitute.com/resources/knowledge/accounting/cost-of-goods-sold-cogs/
https://corporatefinanceinstitute.com/resources/knowledge/accounting/job-order-costing-guide/
https://corporatefinanceinstitute.com/resources/knowledge/other/knocking-on-door/

